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Understanding your customer inside & out is 

key. We help you connect with and learn from 

them.

November 2017

CONFIDENTIAL



2W h a t  W e  A l l  T r y  t o  D o

Understanding users is the Key to Success

User research is best at developing an understanding of the need/problem/situation and how your solution fits into that. 

It helps determine how your solution solves the problem and how it fits within users’ lives.

Key to building

a successful business
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TRAFFIC / VISITOR COUNT USER PERFORMANCE /

PRODUCTIVITY

SALES / USER CONVERSION

R e t u r n  o n  I n v e s t m e n t

Validated User Research enhances ROI

“Return on Investment for usability"

- Nielson Norman Group

98%

SALES

150%
TRAFFIC

161%
PRODUCTIVITY
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$40
BILLION

Most of growth are coming from new mobile platforms

$16B
North America

9%
Growth

M a r k e t i n g  S i z e

Research Market 

“Years of market research 2016"

- Nielson Norman Group
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USER STUDY

HARD
IS

BUT



6T o u g h  R e a l i t y

The reality : logistics headache

% of expected

time spent

?

Scheduling & Administration
Phone & email communications

Book a place for testing

20%

Setting up Test Environment
Prepare test build or product

Office space, snacks, and payments

15%

Moderating & Recording
Professional moderator with hours of prep

Video & audio recording devices

30%

Analyzing & Reporting
Video editing & regression

Report about findings and insights

35%
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Finding the “New Customers” is tough

Day 1
Create pre-screen questions

~ Day 4
Recruiting

~ Day 8
Qualifications

~ Day 6
Pre-screening

Define the persona

Day 1

Sometimes, you CAN’T find your target demo in your area.
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What about N and longitudinal? 

제동생이

더좋아할

거

같아요

Unë jam 

aq i varur

I am so 

addicted, can 

somebody 

help??

私のスタイ
ルではない
ようです

재미없어

요. 더이상

못하겠어요

Het 

Zuigt

最好的

Day4Day3Day2Day 1
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What if targeting global market?
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Mobile Ethnography : How to capture   

Hard to create a motional repo due to the nature of mobile usage



How methinks works
Fastest research on demand



12W h y  m e t h i n k s

Find & Connect

Almost all customers have a 

smart phone

Mobile Seamlessly connected 

communication software to 

accommodate remote research 

Technology Tools

Real-time communication with 

large size of audience

Cloud Technology

Connecting through web and 

app became instant

Connectivity

Tell everything about people’s 

life style

Apps & Location

Everything can be conveniently 

managed in one place

Integrated Service
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methinks’ Approach

State-of-art research tools for 

perfect remote interview experience

Advanced screening and 

A/B testing capability

Remote Research

methinks can easily access any 

users with mobile phone

Advanced search with installed 

app and exact locations

Mobile Recruiting

Optimized for agile/rapid 

development and releases

10X
Faster

Easier
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The strength

Longitudinal in-depth user study1

2 Mobile apps and games

3 Actionable qualitative insights



What we’ve learned
Market feedback
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Hard to Scale

Nature of Qualitative Research
Need interpretation of large data

Significant time even with automation

Heavy training needed 
Even intuitive methinks app, thinkers need tech setup

Downside of live interviews
Hard to schedule

Rate of no-show

Large deal size
Need big commitment from client

Typically take longer time for closing a deal
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Reluctance of recurring service

Don’t know how to start
No in-house  research expert

Making questions is hard

Don’t know how to interpret 
Hard to understand statistical meaning

Lots of videos, but no time to watch them all

Don’t test all the time
Irregular schedule  of production

Mostly driven by business side

Too early to test publicly
Dev are typically reluctant to test early

Right before or right after launch only
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What we are hearing?

I have team, friends and users 

why should I use Thinkers?1

2 Like to test my apps, but don’t need 

expensive in-person research

3
Need qualitative data from large 

sample size in different regions

4 Can we use methinks for live app, 

like intercepting live user feedback?

What’s the meaning of the insights 

or ratings we have?5



methinks offerings
New ways of getting user’s feedback
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Insights from right moments
Find out where and when your 

participants are experiencing 

something unusual

I n s i g h t s

Qualitative Insights : Evolved

Face-to-face interviews
You can have live interview 

with participants of your 

choice

User Journey tracked right

Fully customizable study to 

track multiple days of user 

experiences

AI Researcher for scale

Decision tree based AI 

researchers could make 

massive scalability.
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methinks.io

Mac

Android

iOS

P r o d u c t  R o a d m a p

Product Roadmap

Moile App

SDK/APIs

Desktop App

iOS SDK for test 

Android SDK for test

APIs for LIVE service

Windows

Platform

Self on-boarding 

Analytics Dashboard
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Easy to access from conceptual level of 

product and perform frequent tests

Best source of product validation from 

your existing loyal customers

For new insight from your potential 

customers from all around the world

For any size

When your product is ready, with 

just a few taps, you can 

distribute your build to any size 

of audiences instantly.

N o w  O f f e r i n g

New customers

Existing Customers

Small Team

Self-serve platform
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Low priced, large participants

Decision tree based questions, 

categorized for standard areas, 

capturing localized languages 

A.I., Template Based

Thinkers only install the target 

app and play. Nothing else.

“Extremely” mobile

methinks scores indicating where to 

focus, details quotes for focus areas 

methinks score
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Research on-demand

Your exact target audiences 

based on lifestyle in seconds

Instant Recruiting

Highly trained industry expert will 

perform research with focus

Expert Researchers

Deliver actionable item you need 

within a week with video and 

important user quotes.

Actionable Item



25M a d e  f o r  m o b i l e  a p p

Real time app testing with Beta Builder™

Enhanced Security
Screenshot blocker

Remote kill switch

Deep Integration

Moment Capturer*

In-app surveys

Live Stream
HD quality live streaming(BETA)

Recorded screen with voice & video

Hit map display

Distribution
1 build for a tester identity

Individual announcement

No need for TestFlight

SDKless Event Tracking

No SDK integration

Tracking important events

Natural Test Setting
Testers test product at their 

natural environment

*Supported on iOS only
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Tech demo



27F u t u r e  o f f e r

Watch and talk to your whale, new 

user in real time with no friction 

Live stream, Live Convo.

Launch with methinks SDK in 

live version

Live launch with SDK Best way to 

understand users

SDK

A.I. based automated research for 

new users, whales and any cohorts

Automated research

Ongoing Live Research
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BETA Launching platform

Watch and learn what’s happening 

real time. Event-based feedback

Real time feedback

Launch with methinks SDK in 

methinks user pool

Soft Launch in methinks

Understand pain points and identify 

target users based on cohort metrics

Launch with insights

SDK
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Why Our Clients Choose Us

80,000+
Vetted panelists

High quality vetted panelists with 

panel partners worldwide

100%
Satisfaction Guarantee

Unlimited candidate search until 

clients are satisfied

$9,000+
Savings

methinks drastically save your time and 

money as compared to traditional methods

24 hours
Recruiting 

Most of candidate searches 

done within 24 hours
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Valued Clients



Appendix



32

Philip Yun

CEO / Front-end / UX

About Philip Yun
Philip Yun graduated Seoul National 

University, class of 1999. He majored in 

Business and has been building his career 

on business, marketing and engineering on 

global companies like,

• IBM Korea

• Sony Computer Entertainment

• NHN(Naver), NHN USA

After finished his role of CEO in NHN USA 

on 2010, Philip has been working on 

startups which creates value chain in 

matching business and customers

• Outspark(San Francisco)

• XOO Inc(Palo Alto)

• FUNNER Inc(Palo Alto)

F o u n d e r s

Founders

Wilson Li

Director of Engineering

About Wilson Li
Wilson Li graduated University of 

California, Los Angeles class of 2010. 

He studied math and statistics and started 

working with Philip from Outspark.

He’s been developing his excellence on 

data modeling and analysis, back-end 

server architecture. He is working as 

Director of Engineering. 

• Outspark(San Francisco)

• XOO Inc(Palo Alto)

• FUNNER Inc(Palo Alto)
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Michell Little

Lead Researcher

about Michelle Little
Michelle Little has Ph.D in Developmental 

Psychology and studied at Yale University. 

She taught Psychology in University of 

Texas and research scientist at Northrop 

Grumman.

• Northrop Grumman 

• University of Texas

• Arizona State University

Her publication is well received in the field 

of data science in Psychology, including  

• Assessment of social anxiety

• Other 26 publications

R e s e a r c h e r s

Key Researchers

Michael Liang

Lead Researcher

about Michael Liang
Michale Liang graduated University of 

Rochester and got his MA in Claremont 

Graduate University in Organizational 

Behaviors. He works as UX researcher in 

• Electronic Arts

• GREE

He specialized in UX research in mobile 

apps and games.
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Satyugjit Virk

Head of Research Tech

about Satyugjit Virk
Satyugjit got his B.A in Cognitive 

Science at U.C Berkeley and got 

his Ph.D at Columbia in Cognitive 

Science. Sat is an expert in 

Machine Learning, AI

• Fitzgerald Anlytics (Data 

engineering)

• uChoose (Product manager)

R e s e a r c h e r s

Key Researchers



35U s e r  i n f o

methinks Panelists Overview

Trendy young mobile 

demo

17 and under
6.2%

18 ~ 24
35.2%

24 ~ 35
39.9%

35 ~ 50
16.7%

50 and older
2.0%

Cover most of urban 

areas across the US



36R e s u l t

Deliverables

4
Transcription & 

User Quotes3
Comprehensive insight 

reports2
Participants Info & 

Screening Results1 Recorded videos with 

notes & timestamps



37P r o f i l i n g  e x a m p l e

19, single, high school diploma, Oregon

Football Fan

Old TV shows Fan

Lightly Techie

Hardcore Gamer

News  Junkie

iPhone 6, Windows 10, 

Chrome browser

Packers, Aaron 

Rogers

Interested in college 

basketball

Politics , Sanders 

supporter, Yahoo news 

and Huffington post

Xbox1, PS4, Halo, Star 

Wars, MK. Lightly 

interested paid mobile 

games

HBO, Netflix, Scrub, 

Simpsons, watch old 

TV show clips in 

Youtube

Aspen M.

How methinks profile users (1)
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20, single, in college, New Jersey

New York Sport Fan

Megahit TV show Fan

Techie,  Programmer

Mobile gamer

Mainly interested in computer 

programming, Python and, 

Rail. Highly interested in

SmartTV and Drone tech

Frequent game goer, 

fantasy sport,

Yankees and Knicks fan

Casual mobile games, 

Stampede, Candy 

Crush Soda, 

Pokemon Go

Game of Thrones, 

The walking dead,

The Arrow

Melvina A

How methinks profile users (2)


